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As slow as summer began, it seems the trend has reversed as everyone pushes 
toward fall.  Even though our members have more on their plates, the task at 
hand always gets done.  Th e State Fair was a big project accomplished.  I would 
really like to thank the promotion committ ee and all the parties involved.  Th eir 
hard work and diligence more than paid off .  Th is project will be a centerpiece 
for the fair to build off  of in the years to come.  Although it is probably good 
that this is over because Jereme said he is not in perfect “concrete“ shape 
anymore.  I wouldn’t want him going down on us.

Th e parking lot survey results are in and concrete is gaining strength.  More 
than 7 days, more than 28 days, all year long.  2009 was good for concrete 
parking lots as our market share rose to 70% versus asphalt.  Let’s keep up 
the up the momentum in 2010.  Keep an eye out for upcoming projects and 
continue to promote the best option.

I am looking forward to this last quarter of the year.  We are gaining some new members as the year goes 
on.  Keep Dave Brakenhoff  informed of anyone else who would be a good addition to the team.  Th e 
Board meetings will be gett ing more frequent, which means we have more things to do.  Make some 
room on your calendars because the Convention and Quality Concrete Conference committ ees are in 
the planning stages.  As the NRMCA slogan says “Together we can do more.”  See everyone soon!    

A Message from the NC&AA Board President

Paul Kostal
Beatrice Concrete

2010 NC&AA President

Th e 7th Annual Nebraska Concrete & 
Aggregates Association Scholarship 
Fund Shoot was held on Friday, 
September 24th at Heartland Public 
Shooting Park.  Th is year 65+ 
shooters participated in the NC&AA 
Scholarship Fund raising event 
featuring two disciplines, 100 targets 
of Sporting Clays and introducing 
Rim Fire Adventure, a time and 
accuracy fun shoot event.  HPSP 
supplied the .22 hand guns & .22 
semi automatic rifl es and ammo for 
this adventure, shooting reactionary 
targets.  Th e introduction of the Rim 
Fire Adventure was well received by 
our member shooters. 

NC&AA’s 7th Annual Scholarship Fund Shoot

Steve Hancock gets a perfect round on Station 5 More FUND SHOOT . . . 
next page
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Exciting News FromExciting News From NC&AA’s Executive DirectorExecutive Director

Jereme Montgomery
NC&AA Executi ve Director

I have some very exciting news…the NC&AA Parking Lot Market Share Data Survey showed 70% 
market share for new construction in 2009.  For those of you not familiar with this survey, the NC&AA 
contacts the top ten municipalities in Nebraska and asks the county assessors to run a query on new 
construction on what type of material they used for their parking lot.  We compile the information and 
sort by material type and size of parking lot.  Th is survey is in its fourth year and the results just keep 
gett ing bett er.  Not only is the market share interesting from year to year but I also fi nd the amount of 
parking lots installed is also good information.  Here’s a recap.

We also track the market share by size of parking lots.  In the past, big box stores really have been detrimental in the results (parking 
lots over 100,000 sf).  For the fi rst time since the inception of the survey, the 2009 survey showed that 74% of parking lots over 
100,000 sf were built from CONCRETE.

Th e decision of choosing concrete as the material of choice is driven from a number of factors: initial price, green and sustainable 
materials, and life cycle costs.  If anyone thinks that Nebraska would have shared 70% of the market regarding parking lots without 
promotion, you are mistaken.  Even though the total market is nearly half of 2007, now is the time to promote.  In the coming years, 
economy will improve and commercial construction will increase.  We are in perfect position to keep this market share.   Let’s keep 
up the great work and outstanding eff ort.

If you are interested in the full report, please contact the NC&AA offi  ce.                                                                

Year Total Market Concrete Market Share
2006 12,281,839 48%
2007 14,622,595 36%
2008 7,889,870 52%
2009 7,745,275 70%

Jereme Montgomery

FUND SHOOT . . . continued fr om previous page

Winners were fl ighted between the two disciplines:

2010 Sporting Clays
1st fl ight

1. Pat Sullivan – Minden Lumber
Dave Meisinger – NEBCO Affi liate
Tim O’Connor – O’Connor & Associates

2nd fl ight
1. Ron Boruch – Overland Ready Mix

Dave Brakenhoff – Western Sand & Gravel
Steve Brewer – Paulsen Inc.

2010 Rim Fire Adventure
1st fl ight

1. Mike Fraser – City of LaVista
Nate Sund – Sund Construction
Brian Buckingham – Western Sand & Gravel

2nd fl ight
1. Dave Suchorski – Ash Grove Cement Company

Brian Swallow – Wise-Mack
Kent Coen – Nebraska Truck Center

Your participation in this event is critical to the achievement of 
the NC&AA Scholarships.  The Scholarship committee greatly 
appreciates everyone’s help in making the shoot a success.

Submitted by Mark Deetz

Max Mumford tests his skills on the Rim Fire adventure
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"Hey Asphalt" Billboards Run Along 
I-94 During Asphalt Resurfacing Projects 
Portland Cement Association-Sponsored Ads Inform Motorists About the Benefi ts of Choosing Concrete

Th roughout July and into August, motorists will experience delays along the I-94 corridor due to the third asphalt resurfacing in the 
last two decades. In what is an already congested artery in the Twin Cities, these delays will impact morning and evening commutes 
for those traveling in and out of the Minneapolis metro area.

Th e Portland Cement Association (PCA), the voice of America's cement and concrete industry, is running billboard ads informing 
the motoring public that choosing concrete instead of asphalt is the smart choice, dramatically decreasing construction time and 
congestion - in addition to the best use of taxpayer funds.

Concrete roads last an average of three times longer than asphalt. In Minnesota, asphalt roads need to be resurfaced approximately 
every 8 years, compared to concrete roads which last an average of 25 years before requiring any maintenance. I-94 was just 
resurfaced in 2000 and 1993.

Concrete roads incur fewer lifecycle costs than asphalt roads as they require less maintenance and fewer resurfacings - all resulting 
in a savings for the taxpayer and less time spent in traffi  c due to construction delays.

In a lett er dated June 28, Douglas Burns, executive director, PCA North Central Regional Offi  ce, wrote to Minnesota 
Commissioner of Transportation, Th omas K. Sorel, regarding the new campaign. Burns wrote, "Th e purpose of this campaign 
is to raise awareness of the long term durability and fi rst cost-competitiveness of concrete in all applications, including road 
construction and maintenance programs."

He continues, stating that, "Asphalt prices have increased markedly and the application of concrete overlays for maintenance and 
rehabilitation is being increasingly adopted as a more economical, longer lasting option."

Congestion costs the Twin Cities' residents more than just time and tax dollars. Studies have shown that in the Minneapolis/St. 
Paul area alone, traffi  c congestion wastes more than 47 million gallons of fuel each year and annual CO2 emissions att ributed to 
congestion delays total more than .4 million metric tons. 

 To learn more, visit think-harder.com/minnesota. Source: Portland Cement Association

About PCA:  Based in Skokie, Ill., the Portland Cement Association represents cement companies
 in the United States and Canada. It conducts market development, engineering, research, education, and

 public aff airs programs. More information on PCA programs is available at www.cement.org.
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In June 2010, the NC&AA Executive Director 
sat down for lunch with Tim Gergen with Olsson 
Associates, the designer for site work at the Nebraska 
State Fair.  Th e main question at the luncheon 
was simple, give us a piece of real estate where the 
NC&AA can showcase our products.  A proposal was 
developed and the concept of “Cool Concrete” was 
born.

Cool Concrete incorporates pervious concrete, 
colored concrete, permeable concrete pavers, native 
Nebraska aggregate landscaping, and four water 
fountains…hence Cool Concrete.  In addition, three 
4 ft  x 6 ft  signs are posted around the concrete as well 
as a 20 ft  fl agpole with the NC&AA fl ag.

Th is location is our permanent, self operating 
NC&AA exhibit.  

The NC&AA The NC&AA 
unveilsunveils
 “COOL  “COOL 

CONCRETE”CONCRETE”
 at the  at the 

NebraskaNebraska
 State Fair State Fair
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Th is project could not have been accomplished without the contribution
 of labor, materials, and time of the following companies:

  • Ash Grove Cement Company

• BASF Construction Chemicals

• Brett  Admixtures

• Christensen Concrete - NEBCO

• Concrete Industries – NEBCO 

• Consolidated Concrete   

• Gerhold Concrete Company

• Grace Construction Products

• Grindstone Hardscapes

• Hooker Bros Construction

• Hooker Bros Sand & Gravel

• Island Sprinkler Supply

• Island Landhandlers 

• Kearney Crete and Block - NEBCO

• L & L Concrete & Construction

• Ready Mix Concrete – NEBCO

• Nebraska Dept of Roads

• Odell  Concrete Pumping

• Olsson Associates

• Overland Ready Mix - NEBCO

• Paulsen Inc.

• Pavestone

• Stetson Building Products

• Th e Tool Barn

 COOL CONCRETE. . . continued fr om previous page
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NC&AA Summer Golf

First place - Chris 
Simonsen, Jim Lenz, 

Bob Menze, Dick O’Dell
 

Second place –Bob 
Pfeffer, Mark Bartels, 

Brian Schaefer, Stan Poff

 Third place –  Dan 
Hadenfelt, Ron Pettit, 

Clyde Wilberger 
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First place –Ben Ricceri, 
Jim Holmes, Steve 
Weidenhammer, 

Bob Matlock    

 Second place –Brian 
Engel, Tim Hegeholz, 

Kirk Havranek, 
Shawn Levitt

 Third place –
Tim Weander, Mark 
Christensen, Greg 

Goldman, Bill Cook
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Gold Sponsors

Ash Grove Cement Company

Holcim (US) Inc

Holmes Murphy & Associates

Kearney Concrete Company

Lafarge North America

UNL Foundation

 

NC&AA GOLF . . . continued fr om previous page

Silver Sponsors

CON-E-CO

Grace Construction Products

Martin Marietta Materials

Nebraska Ash Company

Nebraska Truck & Equipment Company

Paulsen Inc

Pearce Pump Supply Inc

Quantum Aggregate Supply

 

Bronze Sponsors

Gerhold Concrete

Brett Admixtures

McNeilus Truck

Odell Concrete Pumping Services

Thiele Geotech

Road Builders Machinery

Cyclonaire

Scale Sales & Service

2010 NC&AA Golf Sponsors 

 

Beverage Sponsor

Kearney Concrete Company
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Hole #1 -- Jack Zimmerman
Closest to pin any shot across water 

Hole #2 -- Stan Maly
Closest to pin any shot off  green 

Hole #3 -- Brandon Kliewer
Longest drive in fairway

Hole #4 -- Brian Schaefer
Closest to pin tee shot 

Hole #5 -- Tex Leber
Closest 2nd shot

Hole #6 -- Brad Sallinger
Closest to pin tee shot

Hole #7 -- Jeff  Bryan
Closest shot from off  green

Hole #8 -- Travis Mumford
Longest putt  on green

Hole #9 -- Mike Beaver 
Closest 3rd shot 

Hole #10 -- Bob Menze
Closest to pin any shot off  green

Hole #11 -- Greg Palmer
Closest to pin tee shot

Hole #12 -- Joel Sedlacek
Longest putt  on green 

PrizesPrizes
PinPin

Hole #13 -- Shawn Levitt 
Closest 3rd shot 

Hole #14 -- Stan Poff 
Longest putt  on green 

Hole #15 -- Doug Carroll
Closest 2nd shot

Hole #16 -- Mark Hoff man
Closest to pin tee shot

Hole #17 – Jeff  Smith
Closest to pin any shot across any water 

Hole #18 – Greg Goldman
Longest drive in fairway 
 
Putt ing Contest Winner -- Steve Wobken
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Scaling:  Is it a
 Materials Problem?
With the recent scaling epidemic that has plagued the eastern 
half of the state, many people have been asking questions.  One 
question that is constantly brought up is:  What has changed 
with the materials?  Th is question has lead to many in the 
industry to circulate rumors and contrive various conspiracy 
theories.   I would like to set the record straight on cement.

Th e Portland Cement Association 
conducted a survey in 2004 (P. Tennis, 
J. Bhatt y, 2005), which surveyed all 
123 cement plants in the U.S. and 
Canada.  Th is survey collected and 
compared data in three diff erent areas:  
chemical and phase composition, 
fi neness, and strength.  Th is data is 
then compared to surveys conducted 
in 1994 and in the early 1950’s.  

What did they discover?  Th ere were 
no real signifi cant changes, but only 
slight changes in each area.  Th e trends 
that were shown are a refl ection 
of small changes in raw materials, process requirements, 
and responding to construction needs.  Th e summary that 
follows compares 1950’s values for Type I/II cement to those 
collected in 2004.

Chemical and phase composition.  Chemical composition 
refers to the standard chemical requirements for major oxides 
and potential compound composition set forth in ASTM 
C 150.  Phase composition refers to the four simplifi ed 
compounds that make up the chemical formula for cement:  
C3S, C2S, C3A, and C4AF.  Th e surveys showed that there 
were slight increases in C3S (initial set and early strength up 
to 7 days) and decreases in C2S (strength aft er 7 days).   C3S 
increased 11.5% while C2S decreased 12.9%.  Th is is consistent 
with a decrease in SiO2 by 1.4%.  Sulfate contents have also 
increased 1.2%.  Sulfates or gypsum controls set time and must 
be optimized for each cement’s chemical composition.  

Blaine Fineness.  Blaine fi neness refers to cement particle size.  
As the blaine increases the particle size decreases.  Increased 
fi neness speeds up hydration and early strength gain.  Blaine 
fi neness increased approximately 11.5% between 1954 and 
2004.  

Strength.  Strengths are tested typically at 1, 3, 7, and 28 
days.  Th e data shows increases at all ages from 1950’s values 
to 2004.  Th e most dramatic changes have been in the 1 and 
3 day strengths.  Th is is supported by the increased fi neness 
and phase composition changes.  We cannot make a direct 
comparison in the numbers due to changes in ASTM C 109.  
Th is standard changed its procedures from mortar with a 
constant fl ow to mortar with a constant water cement ratio.  
If you compare 1994 values to 2004, the biggest increases are 
also in early age strength.  1 day strengths increased 8.8% and 
3 day strengths increased 5.9%.  7 day strengths increased 

4.9% and 28 day strengths 
increased 2.9%.  

Cement has not changed 
signifi cantly in 50 
years.  Th e changes that 
have occurred are due 
to slight raw materials 
changes, improvements in 
manufacturing processes 
and quality control, and 
responses to increasing 
demands of the construction 
industry. 

 If you would like more information check out these 
references:

Bhatt y, J.I., Tennis, P.D., “Portland Cement 
Characteristics-2004,” Concrete 
Technology Today, Vol. 26, No. 3, CT053, Portland Cement 
Association, 
Skokie, Illinois, December, 2005, pages 1-3.
htt p://www.cement.org/tech/pdfs/CT053_cement.pdf 

Tennis, P. D., “Portland Cement Characteristics -1998,” 
Concrete
Technology Today, Vol. 2, No. 2, PL992, Portland Cement
Association, Skokie, Illinois, August 1999, pages 1–4.
htt p://www.cement.org/tech/pdfs/pl992.pdf

“Portland Cement: Past and Present Characteristics,” 
Concrete
Technology Today, Vol. 17, No. 2, PL962, Portland Cement
Association, Skokie, Illinois, July 1996, pages 1–3.
htt p://www.cement.org/pdf_fi les/pl962.pdf

Industry News
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           Concrete Knowledge, Whats new in 2010…
             Notable  ACI publications and revisions

Submitt ed by
Jereme Montgomery, ACI-NE Library Chair

117-10 Specifi cation for Tolerances for Concrete Construction and Materials (ACI 117-10) and Commentary
Th is specifi cation provides standard tolerances for concrete construction and materials. Th is document is intended to be 
used by specifi cation writers and ACI committ ees writing standards as the reference document for establishing tolerances for 
concrete construction and materials.  

360R-10 Guide to Design of Slabs-on-Ground
Th is guide presents information on the design of slabs-on-ground, primarily industrial fl oors. It addresses the planning, design, 
and detailing of slabs. 

214.4R-10 Guide for Obtaining Cores and Interpreting Compressive Strength Results
Th is guide summarizes practices for obtaining cores and interpreting core compressive strength test results. Factors that aff ect 
in-place concrete strength are reviewed so sampling locations that are consistent with objectives of the investigation can be 
selected. 

522R-10 Report on Pervious Concrete
Th is report provides technical information on pervious concrete’s application, design methods, materials, properties, mixture 
proportioning, construction methods, testing, and inspection.

332-10 Residential Code Requirements for Structural Concrete and Commentary
Th e “Residential Code Requirements for Structural Concrete” cover the design and construction of cast-in-place concrete for 
one- and two-family dwellings and multiple single-family dwellings (townhouses), and their accessory structures. 

551.2R-10 Design Guide for Tilt-Up Concrete Panels
Th is guide presents information to expand on the provisions of ACI 318, Section 14.8 applied to the design of site-cast precast, 
or “tilt-up,” concrete panels, and to provide a comprehensive procedure for the design of these important structural elements. 

Eff ective September 1, 2010, Patrick J. Gorup accepted 
the position of Vice President, Ash Grove-Materials and 
Vice-Chairman of the Board of Directors of Lyman-Richey.

Kevin Schmidt has been appointed President and Chief 
Executive Offi  cer of Lyman-Richey Corporation and its 
subsidiary companies.  Kevin has been with Lyman-Richey 

Lyman-Richey News Release
for 22 years, serving as Executive Vice President and 
Chief Operating Offi  cer since 2000.  Kevin has become 
just the ninth president in the company’s 126-year 
history.
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 Industry Calendar Industry Calendar
NC&AA

November 3, 2010 Settle Inn (Lincoln) 1 pm 
Board of Directors Meeting

December 8, 2010 Details TBA
Long-Range Planning Meeting

December 8, 2010 Settle Inn (Lincoln) 2 pm 
Board of Directors Meeting

January 12, 2011 Kearney – Holiday Inn
Quality Concrete Conference “Concrete In Practice”

January 13, 2011 Omaha – CoCo Keys Resort
 & Convention Center
Quality Concrete Conference   “Concrete In Practice”

February 23, 2011 Holiday Inn – Lincoln
Past Presidents Dinner Reception

February 24– 25, 2011 Holiday Inn - Lincoln
NC&AA Annual Convention

National

October 24-28, 2010 Pittsburgh, PA
American Concrete Institute Fall Conference

November 8-12, Silver Spring, MD
NRMCA Concrete Technologist Level 2 Training 
& Certifi cation (“Technical Short Course”)

November 12, Silver Spring, MD
NRMCA Concrete Technologist Level 2 
and/or Level 3 Exams

December 14-17, Indianapolis
NRMCA Plant Manager Certifi cation


