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BIG NEWS: 

“You only get out of it what you put into it” How many times have 
you heard this cliché? For the most part, this is true. In fact, I 
believe that in most industry Associations, you get back tenfold 
what you invest into it....if you take advantage. 

Our Association offers exactly that opportunity for all of its 
members. Our staff and committee members promote our 
products, educate specifiers on the proper use and application 
of our products, and keep us updated on regulatory, legislative 
and technical issues. 

Training opportunities are offered in many facets of our business. 
Safety is a priority in both our personal and professional 
lives, and our Association continually educates and provides 
information to our membership on this important topic. 

Certification of industry personnel is one of our most significant 
Association functions, and we are indebted to the volunteers 
who step up and make these programs possible year after Mark DeetzLyman-Richey Corporation

NC&AA President

President’s Message

MORE President’s Message . . . page 2

Take 
Advantage

The NC&AA is Moving!

Star  ng November 1st, the NC&AA will no 
longer be on Cornhusker.  The NC&AA will be 
moving to 5700 Seward.  This offi  ce space is 
located just south of the Historic Havelock area 
and only 1 mile south of our current loca  on. 

It was a long process to decide where we would 
land but in the end we found a great li  le offi  ce 
space.  It is about 400 sf less than what we have 
currently but we will manage.  This will actually 
save the NC&AA about $2,000-$3,000 annually.

Stay tuned for news and updates on our 
move.  There will be a li  le delay  me ge   ng 
everything up and running.  Be pa  ent and 
don’t forget to pick us up a housewarming gi  !
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I would like to start by 
thanking everyone who read 
and commented on my last 
Director’s message.  It was a 
message on infl uence, and one 
of my favorite stories as I always 
enjoy talking about memories 
of my granddad.

This  me, I would like to 
share a message emphasizing 
“opportunity”.  Opportunity 
is defi ned as a “set of 
circumstances that makes it 
possible to do something”.   

Synonyms include chance or lucky chance or favorable 
 me/occasion/moment. Someone once told me that 

opportunity presents itself everyday.  I have always looked 
at opportunity as fate, but isn’t fate outside our control? 
Now, I believe that opportunity is a “set of circumstances 
YOU CREATE that make it possible to do something”.  I 
don’t believe opportunity to be a thing of “chance”.  I 
believe we create our own opportunity!

What sets successful people apart from the rest?  Just this 
last week, I heard of a wrestler, Jordan Burroughs (Nebraska 
Na  onal Champ, 2012 Gold Medalist, and 2011 World 
Champion), who won his second world  tle.  Winning 
his 2nd world  tle probably doesn’t seem like much of an 
accomplishment right?  I mean he is ranked #1 and anything 
less would have been a disappointment.  What I didn’t tell 
you is he won that 2nd World  tle last week with 5 steel pins 
in his ankle.  See Jordon broke his ankle during training, 

just 4 weeks prior to the World tournament.  My point is 
that Mr. Burroughs saw opportunity, even with a broken 
ankle.  More importantly, he created a set of circumstances 
that allowed him to be a 2X World Champ.

We hear stories like this all the  me.  Success stories.  We 
enjoy hearing about them and they move us.  Winston 
Churchill once said, “A pessimist sees the diffi  culty in every 
opportunity; an op  mist sees the opportunity in every 
diffi  culty.”  Which, in my opinion, is the diff erence between 
success and failure.

So look out for opportunity.  It always has a way of 
presen  ng itself.  We just need to be able to open the door 
when it comes knocking.

From the Director 

Jereme Montgomery
NC&AA 

Executive Director

Winston Churchill

A PESSIMIST
SEES THE DIFFICULTY

IN EVERY OPPORTUNITY

AN OPTIMIST
SEES THE OPPORTUNITY

IN EVERY DIFFICULTY

year. Our staff and members provide liaison 
to many other industry groups, which 
fosters synergy in addressing many of the 
challenges in the construction industry 
and provides networking opportunities. 
“Partnering” in business provides many 
positive outcomes, and none is more 
successful than our Association has with 
the Nebraska Department of Roads. 

Whether its material production, 
specifications, testing procedures or 
certification issues, we have a trusted voice 
and the ability to provide input on subjects 

PRESIDENT’s MESSAGE . . . continued from page 1

that affect our daily business. Community 
service is another area our membership 
takes pride in, and our Association staff is 
right there supporting these activities. 

One final attribute of our membership 
is wisdom. The previous leaders of our 
Association share their experiences and 
mentor the new leaders of our organization 
and our industry. So please, come and take 
advantage of what your Association has to 
offer.

Come and 
Take Advantage

of what
Your Association

has to Offer
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This has been the second year the NC&AA has conducted a 
concrete class to senior students of Boys Town.  This two-
day class off ered educa  on on concrete materials, concrete 
tools, and concrete applica  ons.  The students even had 
the ability to make concrete beams and compete against 
their instructor (Believe it or not 4 students beams held 
more weight than mine.  Must have been how I transported 
mine ).  The bet was for every student that produced a 
beam stronger than the instructor, the instructor would do 
20 push-ups and put it on YouTube for the world to see.  
Needless to say, I was sore the next morning.  NOTE: Search 
YouTube for “Paying off my debt #2” if you need a giggle

We also lined up tours of residen  al homes under 
construc  on.  Jerry Standerford did a great job showing 
the students all of the opportuni  es residen  al concrete 
off ers.  It was emphasized that nothing comes easy and 
success is created from hard work.  Special thank you to 
Sherwood Homes for taking their  me to help us.  

In addi  on, you just don’t hear thank you enough.  Here 
are some thank you le  ers from some of the students.  Just 
remember, these types of ac  vi  es wouldn’t take place 
without the NC&AA and its members!

Thank you for your time and putting 
in the effort to come in and show us 
how to make concrete.  Now I know 
that cement is not the same thing 
as concrete, it’s only 10% of the 
mix.  Also, thank you for taking us 
to the construction site and giving us 
an opportunity to meet the CEO of a 
company (Israel)

Thank you for coming to Boys Town.  
You helped me learn so much about 
concrete.  (Jack)

Thank you for accepting me in the 
concrete class.  I had lots of fun.  By 
the way, this is what I want to go do 
at the job corp, so this should work out 
good.  Thank you for everything (Jacob)

Thank you for holding the concrete class.  
I learned a lot.  I also want to thank 
you for setting up the tour off campus.  
(Tony)

Thank you for taking time out of your 
day to help teach us about concrete.  I 
feel like I have learned a lot.  I enjoyed 
the class and had fun with the project.  
I really appreciate everything you did.  
(Spike)

Thank you for taking the time to 
come out here and teach us about 
the differences between concrete and 
cement.  The project that we did helped 
explain how cement is formed into 
concrete.  I found it really interesting of 
how the cement is mixed in with water 
and rocks to create concrete.  I really 
appreciate everything.  (Ben)

Thank you for coming over to Boy Town 
to teach us about concrete and taking 
us to some homes in the making.  I 
really enjoyed the concrete strength 
testing activity.  Thank you for your 
time and the soda you provided during 
the classes and taking us outside of Boys 
Town for the work day.  (Bryant )

Boys Town “Concrete Class” Another SuccessBoys Town “Concrete Class” Another Success
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Lincoln Nebraska’s 
Historic Haymarket gets 
Revitalized
Lincoln, NE
The West Haymarket Redevelopment Project is a multi-faceted 
endeavor intended to enrich and revitalize the 400 acres of 
blighted and underutilized property that lies on the western 
edge of Lincoln’s Downtown and Historic Haymarket District.  
The project possesses a number of new and exciting elements, 
such as: new civic arena, hotels, community plaza, retail and 
offi ce space, a gathering place called the “Rail Yard”, as well 
as upscale residential units.  The civic arena is comprised 
of architectural pre-cast and cast in place concrete.  Three 
parking garages are designed with precast double tees with 
cast in place concrete toppings.  Hotels are structural steel with 
concrete decks.  One thing to note is over 1.5 Million SF of 
streets, local roads, and parking lots are ALL specifi ed with 
concrete.  The main parking 
lot for the Pinnacle Bank 
Arena, is Fiber reinforced in 
lieu of steel reinforcement.  In 
addition, pervious concrete is 
also specifi ed in the Pinnacle 
Bank Arena parking lot.

The key benefi t of building 
in the West Haymarket is 
the area’s proximity to the 
hotels, restaurants, retail and 
other appealing amenities 
that presently comprise 
downtown Lincoln.  According 
to a May 2009 economic 
analysis report, the West 

Haymarket development will have a $260 million 
annual economic impact on the Lincoln economy.  
The report also states that as many as 7,800 new 
jobs will be created during the construction process 
as well as an additional 1,200 permanent new jobs 
upon its completion in the fall of 2013. 

Currently, the total project expenditures near 340 
million, and expect to hit 370 million dollars.  Not bad 
for a community of 270,000 people.  

For more information on the West Haymarket 
Redevelopment Project, please go to www.
haymarketnow.com
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The Nebraska Concrete and Aggregates Association 
and the American Concrete Institute-Nebraska 
Chapter have teamed up with its members and their 
local communities to help “spread the word” that 
Concrete Cares. There has been a lot of planning and 
hard work by our organization and its members  to get 
a Concrete Cares cancer awareness “Kick Off” Event 
in Kearney, NE.

Other activities or ‘works in progress’ include a number 
of local projects to place “Pink Concrete” or Decorative 
stamped concrete, including at The Great Platte River 
Road Archway Monument in Kearney where we are 
attempting to place a 20-foot ‘Concrete Cares’ ribbon 
constructed of colored and stamped concrete. 

Perkins Family Restaurant of Kearney has agreed to let 
us place an 8-foot ‘Concrete Cares’ ribbon constructed 
of colored and stamped concrete. Trevor Payne is doing 
an Eagle Scout project using the ‘Concrete Cares’ theme 
in his archeologist dig site at Meadowlark Elementary 
School in Kearney. In addition, the Good Samaritan 
Hospital Cancer Center in Kearney in the has agreed 
to let our amazing industry and association go to work 
to place a decorative slab, ribbon or other fantastic 
showcase piece inside their “Healing Gardens”. 

As an association, we can provide a 
number of communities with a very 
attractive focal point or center piece, 
generating a lot of visibility and 
publicity, while at the same time, 
proving that our industry and our 
association does care and is willing to 
do our part. 

We are always entertaining new ideas 
and concepts and welcome all help 
toward getting other projects in your 
community off to a great start. The idea is to 
not necessarily break the bank; small jobs can 
have a big impact. An integral colored concrete 
sidewalk, a stamped logo, a patterned patio, a new 
stained or stamped entryway inside or outside a 
facility are just a few suggestions. 

The facility could be a research center, medical 
treatment facility or even a non-medical facility, if 
you believe it would draw more attention to your 
cause.  Partner with the facility to arrange press 

releases and publicity.  The number one agenda is to 
increase publicity for them; the secondary agenda is 
to promote the concept that concrete is durable and 
beautiful and that ‘Concrete Cares.’  You would of 
course thank those who donated their time, resources 
and talents.

While the original concept was to place pink concrete 
to arrange awareness for breast cancer, we recognize 
there may be another cancer type or medical issue 
close to your volunteer’s hearts.  What motivates your 
team will motivate your ‘Concrete Cares’ project. 

Make sure to keep ACI & NC&AA in the loop on your 
project.  If you have any questions don’t hesitate to 
contact:

Concrete Cares 

Kyle Poff
Kearney Concrete Co. 

308.237.3165

Jereme Montgomery
NC&AA 

402.325.8414

See photo 
highlights  from the

‘Concrete Cares’ Event
held 9/29/13 in Kearney 



Concrete Cares Concrete Cares 
Community Event:Community Event:  



Kearney, NEKearney, NE  
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G o l f G o l f 
O u t i ngO u t i ng

August 5, 2013
York Country Club

1st Flight Winners:                                                                 
1st Place = Mark Chew, Travis Rutjens, 
                   Cody Harris, Greg Palmer

2nd Place = Clyde Wilberger, Sherri Atkins,
                    Ron Pettit, Corey Dickmeyer                                

3rd Place = Ernie Paustian, Doug Carroll, 
                    Mark Deetz, Terry Rogers, Mark
                    Trueblood

PIN PRIZES

Hole #1 – closest to pin any shot across water = Steve Wobken                                  

Hole #2 – closest to pin any shot off green = Chet Kliewer                               

Hole #3 – closest 3rd shot = Ron Pettit

Hole #4 – closest to pin any shot off green = Chuck Friday                                           

Hole #5 – closest 2nd shot = Jay Bittner                                                                               

Hole #6 – closest to pin tee shot = Pete Sobetski                                                        

Hole #7 – longest drive in fairway = Katie Wilson                                                  

Hole #8 – longest putt on green = Cody Harris

Hole #9 – closest to pin any shot off green = Joel Johnson

Hole #10 – closest 2nd shot = Don Voges

Hole #11 – longest birdie putt = Scott Hooker

Hole #12 – closest 3rd shot = Eric Sorenson

Hole #13 – longest drive in fairway  = Brad Friesen

Hole #14 – closest to pin tee shot = Doug Carroll

Hole #15 – closest 2nd shot = Bob Pfeffer

Hole #16 – closest to pin tee shot = Jim Holmberg

Hole #17 – closest to pin any shot across water = Bob Menze

Hole #18 – closest to pin any shot off green = Jeff Erickson

2nd Flight Winners:
1st Place = Adam Greenquist, Kenny Sims, 
                   Mark Christiansen, Brad Friesen                                                     

2nd Place = Steve Henderson, David Babcock, 
                    Owen Nelson,                          

3rd Place = Kyle Poff, Terry Coomes, 
                      Kelly Naslund, John Myer 

NC&AA



2013 Golf Sponsors

GOLD SPONSORS:
Ash Grove Cement Company

Central Plains Cement Co.
Holcim (US) Inc

Lyman Richey Corporation
Martin Marietta Materials

McNeilus Truck & Equipment
NEBCO Companies

SILVER SPONSORS:
BASF Admixtures Inc. / Masterbuilders

Brett Admixtures
CON-E-CO

Cornhusker International Trucks Inc. / 
Continental Mixers

Cyclonaire
Grace Construction Products

Nebraska Ash
Road Builders Machinery & Supply

BRONZE SPONSORS:
DSS Cameras

NMC Cat
Odell Concrete Pumping Service

Olsson Associates
Paulsen

Quantum Aggregate Supply
Thiele Geotech

LUNCH SPONSOR:
Nebraska Truck & Equipment

DRINK SPONSOR:
Kearney Concrete Company

2nd Flight - 1st Place

2nd Flight - 2nd Place

2nd Flight - 3rd Place1st Flight - 3rd Place

1st Flight - 2nd Place

1st Flight - 1st Place

           
    

   
   

Pu
tting ChallengePu
tting Challenge                                                                                        fl op shot

fl op shotT
1st -  Bob Pfeffer $100 gift certifi cate
2nd -  Ray Wagner $50 gift certifi cate

            Special Thanks to ERIC SORENSON, Cornhusker International 
         Trucks Inc./Continental Mixers, and JACK ZIMMERMAN, 

   Nebraska Ash for sponsoring and setting up 
            the PUTTING CHALLENGE.
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In the late 1920s, Americans were rolling in 
success. The stock market was skyrocketing 
to record levels, radio was emerging from a 
curiosity to a major medium and automobile 
ownership was reaching an all-time high. 
The stock market crash was months away 
and times were good.

 Everyone knew what the Lincoln Highway 
was and where it ran, but it was no longer 
officially known as “The Lincoln Highway.” 
The US Bureau of Public Roads had eliminated 
named trails and highways in 1925, and the 
Lincoln Highway was supposed to be known 
as US 1, US 30, US 40, US 50 and other, less-
romantic, state highway numbers. With little 
left to do, the old Lincoln Highway Association 
ceased operations at the close of 1927.

 One of the last actions of the Lincoln Highway Association before it closed, was to order the casting of 3,000 concrete markers, to 
dedicate the highway to the memory of Abraham Lincoln. A rectangular head on top of a hexagonal shaped post, the markers featured 
the Lincoln Highway logo, a bronze medallion and arrows to indicate the route of the memorial highway. The US Bureau of Public Roads 
allowed the placement of these markers along the length of the old highway.

T he markers were built to last. The posts are reinforced with steel rebar. The colors in the logo are actually separate pieces of cast 
concrete, with the color added, that were inserted into the final casting. The bronze medallions are anchored into the concrete and cannot 
be removed without destroying them.

O n September 1, 1928 at 9:00 AM, the markers were placed 
by Boy Scout troops, all across the country. In the sparsely 
populated western states, county highway crews placed the 
markers at a later date. 2,436 markers were actually placed, 
the position of each marker was determined by a plan laid out by 
Gael Hoag, Field Secretary of the Lincoln Highway Association. It 
is assumed that extras were cast as replacements or set aside 
for future route improvements. No one seems to know what 
happened to the extra markers.

A fter more than 75 years since their placement, some markers 
remain at their original positions, but not many. Others have been 
relocated. Many are gone, lost forever to road enhancements, 
neglect, or indifference on the part of local highway departments 
that were entrusted with their care.

Still others are in the hands of private collectors. Some have 
been moved into museums, others have been placed in positions 
of honor in Lincoln Highway towns across the country.
     

LINCOLN HIGHWAY . . . continued from page 5 Source: www.lincolnhighwayassoc.org

Lincoln Highway Concrete Marker History… the rest of the story

Smithsonian Institute
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Nebraska Recreates 
Lincoln Highway Concrete Markers
The Lincoln Highway was America’s first trans-continental 
highway, conceived in 1913 specifically with the car in mind.  
The highway and the Lincoln Highway Association played an 
important role in the Good Roads movement in the United 
States, paving the way for the development of a nationwide 
highway network that is now unsurpassed.

To celebrate the 100 year anniversary of the Lincoln 
Highway, the Lincoln Highway Association hosted the Official 
Lincoln Highway 100th Anniversary Tours and Centennial 
Celebration.   Highway enthusiast came from the east 
and from the west to converge in celebration in Kearney 
Nebraska on June 30th.

In addition, the Nebraska Concrete & Aggregates 
Association, Nebraska Concrete Paving Association, the 
Nebraska Chapter of the American Concrete Institute and 
the Lincoln Highway Scenic and Historic Byway coordinated 
the reproduction of the Lincoln Highway Concrete Markers.   
Over 30 of these concrete markers were produced by Artisan 
Stone Company Inc. in Omaha and were delivered to various 
sites across the highway in Nebraska.  Some locations even 
conducted unveiling ceremonies and replicated the Boy 
Scouts assistance in installing them in their community.

I would like to give a special thank you to our sponsors of the 
markers.  I would also like to give a big shout out to Dave 
Monestero of ARTISAN STONE COMPANY and Sarah Focke of 
the Kearney Visitors Bureau.  Without the work of these two, 
it wouldn’t have been possible.  Thank you!

National Pervious 
Concrete Competition
The University of Nebraska – Kearney student 
chapter is submitting their registration to compete 
in the ACI Pervious Concrete Cylinder Competition 
during the Fall Convention in Phoenix.  

Teams are challenged to apply sustainability concepts 
and to use their knowledge of concrete mixture 
design by producing pervious concrete that balances 
hydrological and structural properties (infi ltration 
and Strength). 

Teams are additionally challenged to develop a 
mixture design that develops the highest load-
to-cost ratio. A report that documents the team’s 
cylinder production process and preliminary results 
is also scored.  In order to qualify for cost analysis, a 
team’s specimens must meet a minimum threshold 
permeability, as is true with placements in the 
construction industry.  

Nebraska wishes the students good luck!  
MORE  Lincoln Highway. . . page 8



6000 Cornhusker Highway
Lincoln, NE  68507
402-325-8414

ADDRESS SERVICE REQUESTED

10/8/13 Scholarship Fund Shoot Brainard, NE

10/20/13 - 10/24/13 ACI Fall Convention Phoenix, AZ

11/6/13 Board of Director’s Meeting Lincoln, NE

12/18/13 Board of Director’s Meeting Lincoln, NE

12/18/13 Long-Range Planning Meeting Lincoln, NE

1/8/14 Quality Concrete Conference Kearney, NE

1/9/14 Quality Concrete Conference Lincoln, NE

1/21/14 - 1/22/14 NCPA Paving Workshop Lincoln, NE

2/27/14 - 2/28/14 NC&AA Convention Kearney, NE

Industry CalendarIndustry Calendar


